28 Tips To Cure
Unresponsive
Marketing Content

By Susan Regier




WHEN IT COMES TO MARKETING,

you may have wondered why your efforts have
fallen flat. Often, the answer has more to do with
what you say and not with where you're saying it.

The good news, it can easily be fixed.

YOUR FIRST STEP IS TO BE OPEN.

Read your content from the perspective of your customer,
as if you don't know anything about your business.

It may not be easy, but it is vital to get into their mindset.

THEN READ EVERY PAGE
OF YOUR WEBSITE

It may be helpful to read your content out loud. Look at your
social profiles. Review all marketing collateral. And consider
the tfollowing tips to ensure you have a client-attraction

message that is clear, compelling, and converts.



#1 #2

Understand the issues your audience is Tap into their emotional triggers - their
struggling with regarding your tear, frustrations, and

products/services. concerns.




#4

Focus on results Share customer

e Answer all questions and experience stories.

objections.
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#7 #8

Include Limit the words “we” and “our” - use

an irresistible offer than sells itself. "you” and “your” instead.




Your headline must grab attention,

communicate a strong benetit, select

the right audience, and answer the
question, “What’s in it for me.”




#10

Use engaging keyword-rich

subheadings.

#11

Cut unnecessary adjectives, adverbs,

repetitions, and meaningless words.

#12

Use short words, short sentences,

and short paragraphs.

#13

Use informal, conversational-style

language.



#16

#14

Be specitic. Instead of

Eliminate overused saying you've helped hundreds Add keywords that are
platitudes, such as “We ofter of people, be exact. optimized tor search engines
great service” or “We have Say your product has and speak the same
the best products.” changed the lives of 685 language as your prospects.

people and counting.



Write directly to one person (remember,
only one person is reading your
stutt at a time).




#19

Add bullets and charts

for emphasis.

Ensure the “voice” of your content

tits your brand.
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#21

Include marketing-driven
testimonials that share outcomes

and sell you/your product.




#22 #23

Tap into the ultimate benetits Build trust and confidence

customers gain. with your content.




Ofter a specitic, low-risk
easy-to-take action that helps
prospects take the next step.




#25 #26

Share your story and the story Make it easy for customers to
behind your brand. contact you and buy from you.
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#28

Continually
add new content and resources

to your website.




Helping businesses like yours be:

Incomparable | Irresistible | Unforgettable

Susan is an in-demand copywriter, brand storyteller, and
business transtormation coach to ambitious entrepreneurs who
want to have a profitable business they are passionate about.

ABOUT She has the uncanny ability to find the hidden gems in a
SUSAN REGIER business that can ignite sales and profits for her clients.

Her private coaching programs help you reach a wider
audience, attract more clients, make more money,

and have a greater impact on those you serve.
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GET YOUR FREE PP
MARKETING GUIDE 12 Proven Tactics

to Increase Influence
& Revenue
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WWW.SusanRegier.com

THE WRITE SOURCE.
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https://susanregier.com/free-guide/
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Available For:

COPYWRITING BRAND STORYTELLING
FINISH YOUR BOOK GHOSTWRITING

PROFESSIONAL BIOS COACHING
PRESS RELEASES WORKSHOPS
CREATE YOUR SIGNATURE SYSTEM SPEAKING

Schedule a Call with Susan

519.851.9994
susan@susanregier.com
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